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an all- 
feminine 


2,000,000 


means 
concentrated 
buying 
power! 


MEMBER A.B.C. 


és the only alleminine 2000000 in the country/ 


PHILIP EMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD... 96-98, 


LONG ACRE, LONDON, W.C.2 ALL-ROUND VALUE AND 4 SQUARE ror a uve 
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Make More 
By Mail 


How To Make More Money With Your 
Direct Mail, by Edward N. Mayer, Jor 
(Primers ink, Now York. distributed in 
UK by Mayflower Publicity Co., 
Jie. 64) 

If one pays 38s. 6d. cash-over- 
the-counter for a 322-page book, 
one is entitled to hope for some- 
thing outstanding. Fortunately, 
Edward N. Mayer is just the man 
to provide it His offices and 
titles, as set out on the flyleaf, 
occupy 24 inches at 15 ems: he 
appears to be deeply steeped 
the lore and practice of direct 
mail. 

The six-section work, with 90 
illustrations, abounds with down- 
to-earth common sense. There is 
no theorising it i @ Case- 
history book, for every precept 
has been proved the hard way. 
Just to list the chapter headings 
would occupy more space than 
this reviewer is allowed: and so 
it would to enumerate the most 
interesting features. Mention 
must be made, however, of a 
most original table of 49 uses to 
which direct mail can be put, 
from “building morale of em- 
ployees” to “raising funds”; of a 
very thorough section devoted to 
good direct mail copy, with 
numerous facsimile reproductions 
of actual successful letters; of a 
section devoted to the physical 
appearance of the direct mail 
from the importance of notepaper 


heading design down to details 


NEW BOOKS REVIEWED 


of typing layout. Rightly, much 
attention is paid to the preven 
tion of mailing lists becoming 
stale--the biggest danger of all 
in mail order work—and to ways 
of inducing action. 

This book should be regarded 
as an essential and serious study 
which should be read by every 
one actively connected = with 
direct mai] work in this country 

EWS 


Encyclopaedia 
Of Sport 
The Worid’s All Sports Who's Whe for 


1950. Compiled by Herbert Kyle Turne 
(Wix Press. 108.) 


The Duke of Edinburgh re- 
viewed this alphabetical encyclo- 
paedia of famous sportsmen in a 
foreword: “The world of games 
and sport can be divided into 
two parts, those who take part 
and those who watch. This book 
is devoted to the former for the 
benefit of the latter It goes 
beyond mere statistics and tries 
to show how the great sportsmen 
and athletes reached the head- 
lines and what they fee! about 
it.” 

They are all there: Hobbs and 
Compton, Dempsey and Wood 
cock. There are caricatures of 


The Field covers 
the 


“The Field.” 


It is a wide 


country ee 


Advertisements with “ country” appeal thrive in 
They go before a very receptive 
audience, because every reader of “‘ The Field” 
is deeply interested in the rural affairs and 
pursuits covered by this country newspaper. 


and growing readership, too ; 


“The Field” goes to all parts of the country and its circulation 


has increased by 100% since the war. “The Field” is the 
most profitable place in which to deliver your message 


- THE FIELD © 


The Country News, tper 


ADVERTISEMENT MANAGER: A. NELSON ALLEN, 


6 Stratton Street, London, W.1 


Telephone : Grosvenor 3592 


MEMBER OF THE A.B.C. 


some, pen-portraits of all. In 
addition to a comprehensive 
Who's Who section, there are 
articles by sportsmen and sport 
writers.—-t.H.M. 


Specially For The 
Small Man 


Sales And Advertising Opportunities Far 
The Smal Wanulac tures by Norman 
Clyde Tompkins. (Printers Ink Business 
Booksheli, Published by Funk A Wagna.is 

in association with Promters ink 
Publishing Co inc and ditributed in 
Britain by The Mayflower Pubiushing Co 
“) 

In typical American style, this 
book is packed with hundreds of 
simple selling methods. And it is 
designed to appeal to all small 
manufacturers, “no matter how 
limited your funds.” 

A “bewildering array of adver- 
tising media” are examined, and 
the advantage of cach is exam- 
ined from the small spender’s 
point of view Press, posters, 
premiums, radio—all have their 
place. Best part of a chapter is 
devoted to Press advertising, with 
the newspaper praised as “a 
quick-acting medium. The news- 
paper advertiser can swiftly 
change his appeal to meet chang- 
ing conditions.” 

There is a delightful air of 
frankness about this v lume. _So 


SerremBer 14, 1950 
we are informed by one chapter 
heading that “Frowsy Printing Is 
Lousy Advertising.” How true!— 
os W.AC, 
, 
Yachtsman Yarns 
Under The Cabin Lamp: A Y achtsman's 
Gessp, by Su Alker Inpp. (Published 
, ‘oe World by lille and Sons 
Every yachtsman has his own 
store of yarns to tell—and what 
better place to tell them than 
under the’ cabin lamp, when sails 
are furled and the anchor is 
down? In this handsomely- 
preduced, nostalgic book a well- 
known cruising man relates some 
of his own special stories and 
memories, and illustrates them 
with many excellent pen-and-ink 
drawings and a collection of oil 
sketches 
The author ranges far afield; 
to Cowes and the Solent, to the 
tricky coast of Suffolk, west to 
the waters of Devon and Corn- 
wall, east to the Norfolk Broads 
(where he encountered more ad- 
ventures than might have been 
expected), to Dorset and to Lon- 
don River and the misty traffic- 
laden estuary of the Thames. 
But chiefly this delightfully 
written book is yachting gossip 
of a homely sort telling of drowsy 
days and night alarms in small 
craft. —W.A 


Talking of Wholesaling (Whole- 
sale Textile Association) is a re- 
print of a talk given by F 
Murray Milne, the Association's 
P.R.O., to the Mansfield and 
Sutton-in- Ashfield Te extile Society 


How do you keep 
vour blocks? 


Many experienced advertising men contributed their knowledge 
of the industry to the design of the “Hyde” Block Cabinet 
Without any doubt, the perfect medium for the storage of 
printers blocks has been provided with the production of the 


“HYDE 


ALL-STEEL 


BLOCK STORAGE 
CABINETS 


Total storage area over 8,000 square ins. 16 dust proof drawers 


* 


ing the face of the block 
does not sustain any 
damage Drawers are 
security fastened, allow- 
ing for complete expo- 
sure without risk of spill- 
ing. Cabinet dimensions 
3%6 in. high, 18 in. deep, 
33 in. wide. Write for 
details or visit Show- 
rooms. 


* 


RANDALRAK LTD 


PADDINGTON GREEN WORKS 
LONDON, W.2 

AMBassador /66! (6 lines) 
Showrooms: 106, VICTORIA ST. 
LONDON S.WI VIC 4238, 3485 


2 inches deep, sprayed on inside with green textile fibre ensur- 
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The Case of the Prisoner in the Poker 


Just once in a bee's lifetime the unfortunate bloom). Nosing through its pages, they are 
creature may fall a victim to the fading ‘ red-hot immediately gripped by the interest of its con- 
poker *. Crawling inside the flower in search of tents, and quite unable to put it down until they 
nectar, he is trapped by the contraction of the have read it from cover to cover, including th 
petals . . . and never seen again advertisements. When they come out again, as to 
At least once in every quarter over 600,000 be sure they do, thev're apt to talk nothing but 
readers fall willing victims to the lure of The Countryman for several weeks . . . including the 


Countryman (which is never in less than full advertisements 


The Countryman 


With a nett sal ue of 608 copres, and a steadily increasing circulation, The Countryman faces its 23rd 
Summer with confi« here is almost no product selling to the moneyed classes that cannot reap a harvest 
thy 
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... is the low cost of reaching a thousand 
women with a monotone lorge-size page 
in Woman’s Own — the colourgravure 
weekly with the 100° selling impact of an 
all-women readership! 


— for as little as this advertisers can 


influence a thousand women with a full- 
colour page in Woman’s Own! There’s no 
better guarantee of success in the 
women’s mass market than true-to-life 
Woman’s Own colour coupled with a 
specialised no-waste circulation of over 


one and three-quarter million women. 


Woman's 


over 


17530,000 


Space for 1951 in Woman’s Own at £940 a page (monotone) 
and £1,300 a page (full-colour) is going faster than ever—an 
indication NOW of your requirements for early next year 
will be mutually helpful. 


Stuart Mander, Advertisement Director, George Newnes Lrd., Tower House, Southampton Street, London, W.C.2. Teraps 
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A.A, May Join The Battle Against 


“Repressive” Ad. Control 


COUNCIL CONSIDERS ACTION: PROBABLE FIRST TASK 
FOR NEW PARLIAMENTARY COMMITTEE 


The Advertising Association 
is considering what steps it can 
take to support outdoor adver- 
tising interests in their battle 
against what they believe to be 
a danger of “repressive” inter- 
pretation of the Control of 
Advertisements Regulations 
under the Town and Country 
Planning Act 

The position, it is understood, 
was considered by the Council 


of the Association = yesterday 
(Wednesday) A memorandum 
on the subject had previously 


been circulated to members 

This memorandum will also, 
no doubt, be studied by the 
Parliamentary and Public Affairs 
Committee of the Association, 
set up in June under the chair 
manship of Sir Patrick Gower 

It is reasonable to assume that 
if the Council approves, the first 
major task of this committee will 


LONDON COMPC ISITORS 
GO BACK TO WORK 


See page 399 


be to devise means by which the 
Association can exercise its mn 
fluence in support of the Out- 
door Advertising Industry Ad 

Committee which s 
understood to be 


visory 


already taking 


steps to counter recent adverse 
developments in advertisement 
control 


Not only has the 
the Ministry of 
Country 


attitude of 
Town and 


Planning hardened, in 


that fewer appeals against re 
fusals of consent by = loca! 
suthorities are succeeding, but 


exercised by 
induce ‘the 
Ministry to interpret the Regu 
lations in a sense less favour- 
able to outdoor advertising 

Not long igo 64) «6deputation 
from the Association of Mun 
cipal Corporations put forward 


pressure is being 


local authorities to 


its views to th 


and flank walls 
outdoor 


by the 


e Ministry 
a particular pomt of its objection 
to advertisements on gable-ends 
This is regarded 
advertising 
dustry as going beyond both the 
spirit andthe 


Regulations, and as 


a threat to th 
ests of adverts 


In a leading article on August 


Ty 
sers 


letter of 
constituting 
legitimate 


making 


inter 


24, ADVERTISER S WEEKLY 
stressed the danger that control 
might “degenerate mio repres 
sion”, and urged that steps 


should be taken to offset the in 
fluence on the Ministry of 
the local authorities pressure 
group”. It was suggested that the 
aid of M.P.s familiar with the 
advertising business should be 
sought 


‘Guardian’ Writer adie Samuel 
In London Ad. Signs Protest 


Viscount Sa 
the House of 


been drawn 


advertisement 


muel is to ask 


Lords 


to the 


signs 


minated, between the 


Whitehall and 
to Admuralty 
as the 
now being 
proved in vi 
Festival, the 
take steps t 
matter 


at the 


amenities of 
surveyed 


cw of 


» deal 


The writer of the 


Guardian Lot 
ments 
‘ cheerful f< 


These 


idon 


letter 
night 
wm of 


whether the 
attention of the Government has 
commer 
cialisation of Trafalgar Square by 
some illu 
Strand and 

approach 
Arch, and whether, 
London 
and im 
the 195] 
Government 
with this 


Manchester 
com 


signs 


vulgarity 
which have often offended people 


will 


of taste, but seldom with any 
edect, since they seem so greatly 
to please the public not to men 
tion the advertisers. While he is 
on the subject, perhaps Lord 
Samuel might ask about the 
garish new posters which glare 
out all over London, and on the 
buses, in bright colours made 
more dazzling by phosphorescent 
ink. Perhaps he could persuade 
the Minister of Town and 
Country Planning to consider 
their influence on amenity.” 


Good Taste will revert with 
November | issue from pocket 
size to standard magazine size 
10)” * 74°. Rates will rise from 
£75 to £100 a page 


TO OUR READERS 
AND 
ADVERTISERS 

Once again, owing 
to circumstances be- 
yond our control, this 
issue is much smaller 
than usual, and it has 
heen necessary to 
omit many editorial 
features and a num- 
ber of = advertise- 
ments. 

It is expected that 
next week's issue will 
be a normal one. 

We regret the in- 
convenience caused 
to advertisers and 
trust that the circum- 
stances that have 
made this inevitable 
will not recur. 


Bunting Leaves 
Derrick, Joins 
EK. Walter George 


Mr. S. W. Bunting, managing 


director, Paul F. Derrick Adver 
tising Agency Ltd. since 1946, 
has joined EF. Walter George Ltd., 

the same capacity, Mr. Bunt 
ing was «a director of EF. Walter 
George before going to the 
Derrick agency. Mr. Goddard 


Watts remains chairman of F 
Walter George Ltd. and will 
continue to take an active part in 
tts direction 


NORTHCLIFFE NE 


Hull Daily Mail Evening Sentinel, 


pape Stoke-on-Trent. Derby Evening Telegraph. South Wales Evening 

yential in qhe Post, Swansea ristol Evening World. Leicester Evening Mall 

he Pp y es = Grimsby Evening Telegraph The Citizen. Gloucester. Gloucestershire 
Province wer SALE Echo, Cheltenham. Lincolnshire Echo 

avenact Ls EXCESS WEEKLY NEWSPAPERS: Yorkshire & Lincolnshire Times, Mull. 

issue. 000 Staffordshire Weekly Sentinel, Stoke-on-Trent Grimsby Saturday 

gis, Telegraph Herald of Wales. Swansea. Cheltenham Chronicie. 

Ghoucester Journal 


SPAPERS GROUP L™ 


Advertisement Director « R. H. Penney 


Carmelite House, London, E.C.4. Cen. 6000 
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Col. Harry A. Berk, founder 
and first president of Foote, Cone 


and Belding International Cor 
poration, and a former director 
of F.C.B. Ltd, London, has been 
appommted deputy director of the 
New York State Civil Service 
Commins won “tng m a olun 
lary capacity 
. . . 

Mr. Harold Wilson, President 
of the Board of Trade, will speak 
it the Incorporated Sales Mana 
gers Association annual conter 
enc: at Margate (September 22 
25) 

* . . 

J. Reavill, district manager of 
the Western Biscuit Co. tor 13 
years, has been appomted assis 
tamt advertising Manager of the 
Ryvita Co. Ltd 

. . . 


Advertising is one of the most 
highly developed of our modern 
activities and is probably far 
shead of the techniques used in 


selling the products involved 

said u Sussex Daily News article 
li was one of the few careers in 
which women stood a reasonable 


chance of reaching the top 
. . . 

AKC net sale figure for 
Greater London's Greater Press 
for the year ended June 30, 1950 
Was 1,266,363, against 1211530 
for the previous 12 months 

ry . . . 

BOTHIL FREDS 

4 ‘ 

Its so nee to see you 
Freddy could be heard = re 
peatedly on binchley cricket 
ground on Wednesday of last 
week when the 16th annual “Two 


breds” match was played im aid 
of NABS 

Both Freds were there, Marra 
dence from Eastbourne, and 


Slaughter from Birmingham 
where he was attending the Radio 
Show 

Ihe match itself ended in 
an exciting draw, eight runs be 
ing required by Slaughter’s team 


when S. A. Stock went in tor 
the last ball of the day. Andrew 
Milne, Fleet Street Column Club 


chairman, later presented the cup 


drone those wh helped to 
mufcon were lett » riveht i) 
Harradence Gwen Palmer, A 
Slaughter, Svdnev Coyne, Rav Na 
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NEWS IN BRIEF 


Daniel Gregor, Manager at the 
Ky s Mi f Tullis Russell & 
( Ltd for nany years, has 

t 1 alter “) years with the 
f He will continue to act as 
director of the company 

. . . 

exhibition “Energy in th 

Servic of Man held during 
the meeting of the British Assocs 
athon n Birrmunghan Was 
plann ind «co-ordinated by 
nw I) Atkins of Mather & 
Crowther Ltd 

. . . 

George Brendon has returned 
tron South Africa where he 
worked for the African Amalga 
rn d Advertising Contractors 
f two years, Previously he was 

copy department of Lintas 
. . * 

D. Brook-Hart, director of 
publi itions, Manchester O 
Refinery group sddressed — the 
London ind hom counties 
branch of the British Association 
f Industrial Pditers on “House 
Magazines and Public Relations 
last Week 


WERE THERE 


to +t 1 Slaughter because hs 

n nearly won 

Rey senting NABS. at the 
rrhats were Philip Emanuel 
leshe Harwood, Nelson Allen 
ind Pat Crane 

Ih ricketers were: P. S. M 
Auld, W. G. Barney, J. A. Cas 
penter, F. B. Croucher Nash 
\ Geeson, HH. 1. Gibbons 
D. S. Griffiths, Ho Lee, HOW 
Lous, L. F. Philips, M. J. A 
Walters P Westerman BK 4 
Barnett, J. P. Clayton, J. Clarke 
j. H. Clark. S. W. Colyer, A 
Hayhurst, G. ¢ Hitches, BS 
Kick, |. Rafter, V. G. Sherren 
Ww \ W. St. George. S. A 
Stock, J. W. A. Stephenson 


this vea 
cor Dud 
¢, David 
Harold Fi 


> Freds 
er. Fred 
Fred 


Gavin Starey has resigned the 
editorship of Ingot and In 
News published by Richard 
Thomas & Baldwins Lid ‘ 
devote more time » Industria 
lianen Ltd of whit he 1S 


managing director 


. . . 
R \ Paget-Cooke Fuan 
Gilchrist & Assoctal PLR 
Counsel, has returne! trom a 
four weeks trip to New York 
. . ‘ 

Doris Nelson has jomned th 
Advertising Division of Regent 
Oil Company Ltd, as assis 
tant, to handle press and public 
relations 

. . ° 

Dr. Edward | Lloyd vice- 
chairman and manage lirector 
of A. ¢ Nielsen's iarketing 
research establishme Oxford 
is back from Denmark, where he 
iddressed the Danish Advertising 
Association 

. . 

Ww J Brown for MP 
for Rugby, is one of the directors 
of a new company, Ar ssadors 
of Trade Association Ltd. which 
has among its objec con 
cerned wi export trade promo 
tion, publication . s WF 
Whoint M anutac lndu 
tries and a Wi s Wi j 
Lxport Buying Mark i the 
Woorld 

° . . 

Fk. W. Diwell » and 
publicity manager, Fueene Ltd 
for twelve years, has joined Tam 
pax Ltd. as personal assistant to 
the Munaging director 

‘ ° ° 

The U.S. Information Service 
has opened an oftice in Dublin 
and Mr. Galand Roualt has ar 
rived to take charge os informa 
tion officer Library and tim 
ftaciiities ire to be ivatlable 


through his office 


Frigidaire Ad. Manager 
AP. Willis 


idvertising Mana 


ger, Frigidaire Division, General 
Motors Ltd, has been appointed 
sales promotion manager. He 1s 
succeeded = by Dennis Caton 


executive in charge of the 
brigidaire account at Foote, Cone 


and Belding Lid 


senior 


. . . 
the public and personal rela 
tions department of Richard 


Thomas & Baldwins Ltd ist 
ing to &2 Brook Street, Wil 


and 
Manchester 


Lid pre 


H. Geldeard 
managing director of 
Weekly Newspapers 
sented the prizes at a £200 Ama 
Bowling Open Handicap 
Competition at Manchester, spon 
by the Mar City 


Manage 


sored hester 


News 


. 


ieee 
Ae 
= 


yee 
baie 
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Reid Anderson 
lraq Times, after a tour through 
Syrta and Turkey. 1s in London 
He can be reached through Over 
Publicity & Service Agency 


director, The 


scas 


Lud 


Eric 
fuction Manager 
Ltd is to wed Miss Thelin 
Wood icoster, on Saturd 
September 23 


Huyward, assistant 


Gee Advertising 


Lewis A. Foster, City 
Co buck m 
for a week after eight 
the U.S.A. and Car 
for Vienna. Berlin 


Brussels 


Disp 

Londen 
weeks in 
left 


ind 


Overseas 


ida, has 


Zagreb 


Kay Murphy for U.S. 


Miss Kay Murphy 
man of the British 
Advertising Associ 
America on September 23 fo 
DMAA. ¢ 
York. beginning October 4 
will tell the convention 
Great Britain ts doing in the 


of direct matl 


Ppust cha 
Direct Mail 
tion, sails for 

the 
New 

She 
what 


held 


onvention mn 


. . ° 

(Basil Claney 
Dublin) has been 
Educ ind 
lations Division of 


Hieh ¢ 


Basil Clancy 
Ltd, publishers 
invited by he 
Cultural 


ithonal 


oOmmiss1one: s 


the 


Niall 


dut is 


Sheridan has 

Press officer with the 
Irish Tournst Board tin Dubin 
Former editor of Irish Dige he 


taken up 


is a well-known Irish journalist 
ind writer, and last vear lectured 
im the United States 

* . ° 


The twopence which has 
been collected fri 
agricultural sows 


their name 


ine 
visitors to 
who h had 
set by a linotype 
machine at the East Midland 
Allied Press Lid. stand has been 
donated to the Natronal Union of 
Agricultural Workers’ Benevolent 
Fund 


mm 


ive 


t. J. Lyons Ltd. the London 
public relations firm, have estab 
lished a reciprocal working af 


ingement with the Bureau 


d'Etudes et de Diffusion, Parts 
. . * 

Profit for the Bristol Evening 
Post Ltd. for the year ended 
March 31, was £54,838, compar 
ng with £37,389 for the preced 
ing year. Proposed final dividend 
1, per cent making 10 per cent 
(tas free) 

. . ° 


on of British Industries 
National Union of Manufac 
turers Scottish Counc! and 


Bevo are co-operating 
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Sudden End To London Print Stoppage 


Problems 


Brings New 


RUSH TO MAKE UP PUBLISHING LEEWAY: 
RADIO TIMES TO PRINT 20 PAGES THIS 
WEEK AT KEMSLEY’S. MANCHESTER 
The return to work of L.S.C. members yesterday 
(Wednesday) made new problems for advertisers and 
advertising agencies as well as for publishers. The 
immediate difficulty was the switch back from emer- 
gency schemes to normal 

production. 

The resumption of work 
and the ending of restrictions 
decision was announced on 
Monday night after representa 
tives of the London Society of 
Compositors London 
Master had 
been brought the 
Printing and Trades 
Federation 

A PKI 

Both 


ban and all other working restric 
tons announced with the back 
to-work agreement will make 
possible the publication of bigger 
than usual the affected 
journals 

Some monthhes suffered severe 
setbacks as a result of the Stop 
Page If it os found impossible to 
make up lee-way a number of 
publications may have to com 
bine the issues of two months 

Monthlies may bx expected to 
said appear late for weeks to 
come 

Advertisers warned that 
they must expect to space 
missed in some of those journals 
monthly and weekly, which were 
unable to publish 

This week's edition of Punch 
which appeared yesterday (Wed 
y) was prepared before the 
disput Settled, and was un 
avoidably small 

Among the surburban 
accumulation of ad 
vertisements was in the classified 
departments. South London Press 
reported 24 columns of 
waiting to be set. During the dis 
pute the paper was smaller than 
ind the price was halved 
many Sales were unaffected 
have The Hornsey J 


rr 


msuecs of 


and the 
Printers’ Association 
te gether Dy 


Kindred 


Statement several 
over 


sides 


hes 


have 


endeavours tk ire 


retut lose 


nesd 


was 


weeklies 
the 


Viguest 


smalls 
gan a 
dnesday) 
Son 
nued as 


tortnight 


estimate usuu 


not allocated 
to classified this 
week in an effort to clear up 
! Several columns whict 
en typed and then photo 
will be published 
Htord Recs 
behind on ¢ 
agencies report 
d before the 
stoppage becan 
Plans had been 


type sit 


surnal 


space ids 


rder Ww three 


ssified ads 
the dis 
effects of 
really 
made 


ing difficulties 


Da 
This 
PP 


a ther ‘ 


*The Outfitter’ 


Outtitier 
despite the 
x using duplicated matter for 
il and for classified 
week the 


. c continued to 
iges (48 pages t printing stop 
t version 
ids 
sSUe was bigger 
ind 
week § 
and 


previous 


{ on 


one 
This 


n normal s17¢ 


was 


time 


ongrautulation 


from 


Many tters of 
ve been received 
ind 
ADVERTISER'S 


readers 

idvertisers 

WEEKIY regrets 

that may 
the in 

ast week's 


Outhitter 


inding 


mn caused by 


sunders 


ement in 
ming The 
it the 


position clear 


ibove facts 


The change of season which was 
making copy caused 
some ageneics concern 

Some agency production Mana 
gers gambled on the short dura 
tion of the stoppage and allowed 
work to accumulate. As a result 
type-setting will have 
backlog to work off, The resump 
ton of overtime working is lhely 
to shorten this period of diff 
culty, but repeats may have to 
continue in the 
days 

Larger agencies were naturally 
less affected by the stoppage than 
the smaller which 
felt the from 
missed 

The agencies have commended 
the way in which newspapers co 
operated with setting. One likely 
result is that More paper setting 
will be used in future 


Tc’ enr exe TreT 
NEWNES’ LATES1 
' . “a . 
PUBLISHING PLANS 
George Newnes that 
a result of the reims 
compositors there wil 
in the publication 
tith Luck ‘ 
Sunny Stories Ss: 
O London's 
The following 
unaffected by 


obsolete 


houses 


dathes for some 


organisations 
loss of revenue 


insertions 


MMNOUNCE 


Leachwa 

at owssu 
were tempo 
te Imateur Garde 
Septem be Vv Som 
twa I 
September 22 


nginecering 


Midwives 
Mirror 
Mit 


the 


Nursing 


Chr 
part 


wrvrnic kh 


First Advertised 1890 


—Still Going Strong 
Directors and 
Midwi s Chr 
Notes celebrated 60 ye 
journals independent 
with a party to adv 

ther week. Among 
who have been adve 
since 1890 ar S 
Sons. Keen 
Garrould 


existence 
ertising men 
offices ast 
firms rising 
Maw. Son & 
Robinson, Batley 


ind 


ADVERTISER'S WEEKLY 
Ss. C. Peacock’s New 
London Manager 


Mr. W. Gordon Elms has 
been appointed London manager 
of the Liverpool agency, S 
Peacock Lid. He had been 

Ww oH 
mett & 


with 


service 

cepted) lat 
terly as an 
associate dir 
ector Mr 
Eims, who is 
4 member 
of the Lon 
don Publ 
eny Club 
serves om 
the commut 
associate dis 
Brunning 
of the agency, 
after the Lon- 


tee of the LLPA 
cussion group. Mr. ¢ 
Managing director 
has been looking 
don oflice 


lircraft Firms May 
Cut Export Ads. 


firms om the amecraft in- 
have been asked, sem- 
to reduce their advertis- 
ine and promotion m over 
srcraft They have 
been asked to concentrate on the 
rather than the export 


Some 
dustry 
officially 
sales 
scus journals 
arms drive 
market 

The representative of a 
ing and export firm, at 
Soctety of Britush Audrcraft 
structors cAhibeiion al 

lust week, told 
Wrrkty that he 
regular advertisements im 
journals 


pack- 

the 
con 
barn 
Apvir 

would 


borough 
1isStRS 
end 


srcralt 


hes 


overseas 


“4 , » . 

Displayed Posters 
ree : 

Without Consent 
At a National ( 
Union Leamington 
County and Sporting Publica 
lid publishers of the 
Record had posters 
the paper displayed 


recent yclists 


rally at 


tons 
+ font 
idvertising 
m the town 
Posters were 
shelters and 
th fence 
occupied by a 
Ih stated at 
court when th 
fined £5 for displaying 
tisement without permimuon of 
the County Council, under the 
provison of th Town and 
Planning (Control of 
risements) Regulations 
the first 
county 


fixed to trees and 
were placed on 
surrounding a house 
councillor 
the local 
firm Was 
in adver 


two 


county 
wa 


ster 


Country 
Ady 

It was said to he 
hind in the 


cave 


of its 


Special Area Inquiry At 
Gloucester 

A publi 
Plication 
control under 
of Advertisements 
(1948) 
County Council 
the Shire Hall 
November 28 


inquiry info an ap 
for an area of special 
the Control 

Regulations 
made hy Cs oucester 
ts to be heard at 
Gloucester, on 


" ‘? ? ovis, * 
a 
7 OO —“:SSCSCSC‘(AS 
Ab 
An, 
, ee 
4a 
oz Lid since 
4 7 i948 war 
i ’ 
BL a 
4 
i : 
; 
ray ‘ 
aa ~ 
pats 
f ‘ "i | et 
e “urranee for all mer 
: and be emploved lL 
ss in these roumst ' “ ; i ' 
F . > vemne f ms 
‘ don Master Pri Own Tie Scoul € ountry Life 
7 cat f the Lond Scouter, Homes & Gardens, Riding ‘ 
em icon silors have 1, vw 0 Modern W al 
S. ask f an ad rae wns ; 
; rt of Inqu " pm cations - 
3 a ferem an he ‘ m ed ms 
4 ; . ne, Tit-Bity } h 
t the parties a Havre Note ' 
e P for the next : 
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There are many stor r 
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Town Planners Back Proposal For 
Transfer Of Outdoor Ad. Control 


Four hundred delegates at 
the Town Planning Institute 
summer school at Nottingham 
last week supported a proposal! 
that outdoor advertising con 
trol, including the settling of 
appeals, should be delegated to 
local Councils 

Th Minister of Town and 
Country Planning ts being told of 
their views 

Ihe delegates were supporting 
nearly everything that had been 
said” by Mr ROH. MeCall, town 
clerk of Winchester 

Mr McCall said amenity was 


a local matt 


and ono matter 
what criterion was adopted, the 
decision could be delegated to 
th locul authority fach town 
Should decide tor itself whether 
Ht wanted posters 

Appeals should be left to the 
commonsense judgement of the 
local bench tmstead of being re 
ferred to the Minister of Town 
and Country Planning. Magis 
trates were fit to decide what was 
@ nuisance, and what steps were 
Necessary to abate it 

Mr McCall drew a distinction 
between advertisements and signs 
that were “necessary and those 
designed primarily to 
the sale of 
“Necessary 


asserted 


increase 
products 
advertisements, he 
restricted to 
a size of 24 square feet, they 
should not be more than I? feet 
from the eround and 
Should not b ibo 


Particular 


should be 


letters 
ve 12 inches 
Non essential idvertisements 
should — be completely subord: 
- 


Toni -New Price’ 
Ad. Scoop 


Tont scooped the field last 
Week innmeuncing home pern 
price reductions duc to a cut in 
purchase tar 

With “security” effective 


the last minute. the 4 


up to 
Was com 
Pleted from initial conception ft 
block delivery in the working 
days. Foote Cone A Belding 
Lid. the agents, managed to get 
spaces m most nationals and 
number of evenings on Wednes 
day. September ¢ the fective 
date of the price reduction 
Pin-Up ads. appeared on Ft 
Saturday and Sunday wu rhost 


nationals to NOU. pri 


0 


which were in ne Vy every cus 
lower than those for con parable 


Tons kits 


Death of HL. G. Wood 
My H GG. Wood. chairman 


ind managing director, Sells Lt 
died in Worthing CGreneral Hos 
pital on Monday after a stroke 
on Saturday 

His association with Sells dates 
back to 1928 and he had b 
member of tl d since 193 
becoming Manan 


19s 


Powers To Local Councils 


considerations of amen 
ty and safety 
He doubted whether, in pres 


" ircumstances, tt Was justif 
‘ to use materials and labour 
m new advertisements or on the 
iteration of old ones 

From the Minister's decision 
m I Winchester case it up 
peared that designations us 
specia areas would only be 
ipplied to residential and rural 
parts of a town, and to the in 
ned surroundings of cat 


drals and other important build 


Ad. Campaign for 
Marshall Aid 


falks were started last weeb 
between representatives 
Advertising Council of 
America and E.C.A. officials t 
! fe whether advertising should 
incorporated in the publicity 
campaign in Europe for Marshall 


It was decided to 
the u 


investigate 
of advertising, using 


sized spaces 

Rumours that Britain was to 
be a testing ground were denied 
by an F.C_A. London spokesman 
No detail had yet been worked 


out. t said 


° ‘ 

Display Standards 

. » 

Code Suggested 

Mr. Alan Whitworth, IS BA 
director, speaking on Tuesday at 
1 luncheon of the Display Pro 
ducers id Screen Printers Asso 
cation, suggested that the Asso 
cation should formulate, in ce 
junction with the LEP_A., its own 
code of standards 

Then make tt a conditiur 
he continued that 
be to the code 
decline, kick them out 


members 


and if they 


Research Conference 
In Italy 


Ihe third annual conference 


of th bFuropean Society for 
Opinion Surveys and Market 
Researcl began at Rapalk 
ltuly, on Monday 

Among those du fo | =SPeuk 
were Mr Crracme Cranct 
(Standards f Practice n 
Method % Work), Dr. Henry 
Durant (Recent Techni Ad 


vances im Market Research 

Testing) Mr. EF. H. Lite 
| Audience Re 
inch) ind M A PP. Mc 


search Bureau Lt Mr Jack 
Haydock 
Lid. Mr. M. S8t.G 
Observation, Ltd. Mr. P. Vig 
British Export Ut 


Or, sation 


Serremner 14, 1950 


AIRBORNE PUBLICITY FIRM 


A new firm of publicity and 


marketing 


editor of Air Review and an ex 
consultants printers pert on industrial history 
ind publishers, KLM. Publicity Courtney Embley (consultant 

Services (Reading) Ltd. formed left, until recently advertising 
manager, High Duty Alle 
and now advertising and publi 
ity manager, H W. Carter & 


last month, claims t tt 


‘ « only 


t 
concern im its field with privat 


< 
ir transport 
si Co. Lid 
Directors gathered around this in cee Site = ; 
sircraft are centre, H. V. Ken- complete service in all matters 
nedy (managing), onc SMpiot affecting printing city and 


with Miles Aircraft Ltd \.H 


marketing particularly in the 
Lukins (editorial) 


Slough and Reading areas 


nent, former 


CLUB NEWSBRIEFS 


Malcolm Richardsor and Members of the Publicity Club 
Robert Whitaker have heen of London are to visit the inte 
cted secretary a treasurer national telephone exchange at 
respectively of the J Sec Farada House on Octobe s§ 
tion of Manchest Publicity nd 2¢ 
Asso ithon . . . 
° ° . Ivan Luckin, I don inag 
Publicity Clu of London Fairchild Publi s In h 
opens its TYSO-SL 5 son with a heen ppormted in oft n 
get-together the Waldorf i come f the P 
Hot 1 Monday, September 25 icity Club of London t 
Members of the Club a sitin id the part tl club can p 
Job's) Dairy, Hanwortt next n the 1981 Fes 
Thursday e s 
Ihe P t « View of the 
Arthur Chadwick addressed the Mian Wi P n th sul 
Publicity Club o Portsmoutt ect of k viy %» Alan 
ind Southsea st week on direct Whitworth, d ISBA 
il dvertising inc ’ t ‘ th Pu 
. . . city Clut ts ! { ? “ 
Dr. Eric Stoet director of brid 
foreign a] I mM Ne “ s . 
) / pok th It Re Show be " 
Ww Ad ‘ of ga tt led | ct 
Lond Business George Worled 1 vice-ct 
( t {A hat Basil Napy ove mi 
s . - Regent Ady ‘ Club 
bers danced f f t irs 
Cours nad ® engin ' tered n 
Sent \ > ‘ ve ’ i} 
inged by Leeds f ( wards Rik ' 
tv's Put ( First of “< A 
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In homes where children 
are raised with care and culture, 
women who apply themselves in a 
practical fashion to child-welfare find . | 
GOOD HOUSEKEEPING of inestimable 
value. And you will also find them applying 
their inherent good taste to purchasing 
Ds the better product — being well able to 


indulge because they have means 


above the average to do so. 


ew 


-.. and for such women, there’s 


extra confidence in the fact that all 


advertisements are guaranteed 
Great . 


ei are os a ae 
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THE NATIONAL MAGAZINE CO. LTD 28/30 GROSVENOR GARDENS 


* LONDON s.w.i 
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ADVERTISER'S WEEKLY 
Bradford Rejects 
Wool Show Plan 


The Bradford Condition House 
Committe under the chairman 


402? 
New Advertising 


U.S. Pulled 50% 


' * more ’ 

ship of Mr. Arthur Stott, has de ‘ — owe Rl ge Saris + 5 wy 
cided to take no further action tries Fair this + (oa a 49 
on York City Council's proposal s the result of tt me strated 
to Bradford Corporation that the U.S. advertising campaign staged 
two cities should co-operate im } the BIE ist spring sccord 


staging an exhibition of “Wool n 
Through the Ages” in connection \ 


with the 19S] Festival of Britain 


g to a folder published by J he 
ew York Tin 


celebrations One of the most portant 
easons for this mcreas the 
ott State ‘i ' 
Mr me sted that ut — folder reveals. was that a wholly 
~~ ons . : 
~ » ga “¥ — the err! w technique of adve sine was 
hat « would ve detter to hox used. In the 1949 campaign, two 
such an exhibition in Leeds, 
sdvertisements wer run in 
Bradford of Huddersfield. York + s 
ighty-six publication This year 
was considered “off the beaten th ie 
‘ k ic CAMPaizn Was COM adn 
tr 
-" five U.S. daily newspapers, six 
business and trade journa ana 


Day-Glo Red For “ 


Window Displays | 
. d 
Dav-Gilo red is being used by 
Messrs. Ward Lock & Co. for 
publeity maternal for forthcon 
ing window displays of Dornford 
Yates new novel Lower Than 
berm 
i 
ke 


tt 


Ihe publishers believe that 
this os the first use of such an 
effect for book publicity 


i 

The use of Day-alo red has tt 
so far been maimly contined to | 
poster work Yul «cApermental ‘ 
window displays are reported to I 
be very ctlective 


ne consuMer Magazine 

Almost 75 per cent of the dol 
ir expenditure went inte the 
uly newspapers. At the top of 
Lecturers Wanted: 
Apply Ad. Association 


A number of Colleges in th 
ondon area ire skin for 
clurers to prepare s tk 
e Advertising As x 
minations Qualified f cu 
oners in advertising who vy ild 
he to assist on this h 
sked to write to the Pducation 
Jepartment, Advertisin Assoc 
ion, 110 Fleet Street, F.C 4 


Technique In 
Vore To B.LF. 


the ist was Thy New York 
Times, with more than fifty in 
sertions in ninety days 


Reasons for this concentration 


n New York w that almost 
(© per cent of t American 
buyers who attended the BI 
n 1949 had come from New 
York, and 64 per cent of the 
directors of the i000 largest 


American corporations reside in 


the New York are 


The BLE. account in the US 
is handled by Hewitt, Ogilvy 
Benson & Mather hl 


LAURANCE HOLMAN 
ADVERTISING SERVICE 


Since the death of Mr. Laur 
ince Holman on April 29 


Laurance Holman Advertising 
Service has been temporarily 
irried on in tt mame of the 
Public Trust is his executor 
Arrangements has now been 
made for he business to be 
taken ove as tr October | 
n Holman Advertising Ltd i 
company being d by Mr. I 
Hasler and M KR. H. Punter 
who we M Holman’s chief 
executives. It w carry on from 
the p n dd 1 Bedford 


Squ W ¢ 


Serremper 14, 1950 


Gee Introduce Copy 
Direction Folder 


A copy folder in which adve 
usements travel the rounds fron 
studio to blockmaker and com 
positor has been introduced b 
the production department « 
Gee Advertising Lid., Letwester 

Inside each folder is a not 
from the production manager t 
all who help in producing thi 
advertisement” in which he says 

A lot of time and trouble ha 
gone into creating this advertise 
ment The work now to t 
done by you ts every bit as in 
portant, if the final result is t 
justify our joint efforts 
Do not think we are trying to be 
clever or add unnecessarily t 
your difficulties by these copy 
directions. Rather do we hop 
that, between us, the final resu 
will be one of which we can be 
jointly proud 


Good Finish Sells 

At the Industrial Finishes Ex 
hibition last week the Council of 
Industrial Design showed phot 
graphs from ther 
Britain stock list and selection 
of articles which emphasised th 
importance of good finish to in 
dustrial design 

Advertising campaign for tl 
exhibition included displays in 
Evening Standard, The Time 
ind Financial Times. and posters 
on the Underground and Britist 
Railways and in large factories 
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essential value to you as a specialised medium 


tt) per page and pro cata Press date 
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[na class by themselves... 


Publications of 


THE CONDE NAST GROUP 


VOGUE 


HOUSE & GARDEN 
PATTERN 


BEAUTY 


VOGUE BOOK 


VOGUE BOOK 
VOGUE KNITTING 


BOOK 


BOOK 


VOGUE EXPORT 


a special, well-defined market ready to serve advertisers whose 


Rach periodical covers 


produc ts correspond with the editorial contents of the selec ted medium. 


On the following six pages are details of each of the magazines. There will be one that is 


particularly suitable to every quality advertiser, and probably several for the clients of 


every advertising agent. 


Reginald A. b. Willams, Advertisement Director, 


THE CONDE NAST PUBLICATIONS LTD., 37, GOLDEN SQUARE, LONDON, W.1. 


1, Brazennose St., Manchester, 24, lodia St., Edinburgh 
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he a class by itself... 


VOGEL 


ae Pe ; 


at 


rr 
s 
leads all fashion and society magazines in advertising volume. It has the 
lifgest certified net sale of any Class magazine in Great Britain with the 
lowest page rate per thousand (£2 4s. 6d. in black and white). Vogue is the 
s only magazine (except House & Garden) that is published in three separate 
native editions, in London, Paris and New York — with all the influence that . 
—~ ’ 


such an international organization commands. 


Published monthly at 3s. 


C300 per page £480 in 4-colour 


substantially exeeeds 


135.000 


certified average net sale 


ONE OF THE CONDE NAST GROUP 
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In a class by itself... 


House & Garden 


fills a long-existing need in the furnishing, decoration, equipment and gardening 
fields. Edited with the same taste as Vogue, it has the same practicality, offers the 
same reader-service. Material from its associated editions in France and the United 
States add to its unique coverage and interest. 

House & Garden features the latest developments in architecture, furniture and 
decoration; furnishing fabrics, wallpapers, and colour schemes; modern equipment 


for house and garden; articles by connoisseurs of food and drink. 


Now published bi-monthly —from February, 1951, issued monthly, at 3s. 


£B0 per page £135 in 4-colour 


substantially exeeeds 
30.000 


certified average net sale 


OF THE CONDE NAST GROUP 
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PB il class hy itself... 


a LS 

DOC? 
presents exclusive fashion designs from Paris, London and New York for 
the home dressmaker. Women invest more money in’ Vogue Patterns in 
this country than in any other brand of pattern. 
Vogue Pattern Book is bought only by the woman who intends to make 
clothes for herself or her children. [Tt is studied and kept. Advertisers of 
dress fabrics and dressmaking accessories have here a medium with absolutely 


no waste circulation, at a most moderate « 


Now published quarterly in LOS] to be iss other month. at Is. 6d. 


C200 ino t-eolour 


substantially exeeeds 


LO0.000 


certified average net sale 
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Ina class by itself... 


VOGUE BEAUTY 


is the only regular publication devoted exclusively to beauty. Every reader 
who buys Vogue Beauty Book is a better than average prospect for beauty 
products and treatments, perfumery and foundation garments. 
Correspondence from readers indicates that its readership falls mainly into 
two groups: the first and major one, women of forty to fifty; the second, 
girls from seventeen to twenty-one. 

Vogue Beauty Book provides perfumery, beauty and corset advertisers with a 
unique coverage of their most profitable market, and also with an opportunity 


to win the younger woman who is a potential life-long customer. 


Published twice a year, in March and September, at 3s. 


£125 per page {175 for 4-colour 


substantially exceeds 
35.000 


net sale per issue 


THE CONDE N GROUP 
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Ina class by itself... 


VOGUE KNITTIN 
BOOK 


was the first publication to introduce fashion into knitting, and so h 


as achieved far 


the largest and most responsive circulation in this field at the price of 2s. 6d. a copy. 


Knitting-wool manufacturers were quick to recognize this long-lived medium in a 
hand-picked market. All leading wool firms use Vogue Knitting Book, as well as 


accessory manufacturers and many general advertisers. 


Published twice a year, in March and September, at 2s. 6d. 


per page {200 for 4-colour 


substantially exceeds 
125.000 


net sale per issue 


‘ OF THE CONDE NAST GROUP 
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[na class by itself... 


VOG 
CNPORT 
BOOK 


is the only British export trade magazine with associated publications and offices in 
New York and Paris. Backed by over a million copies of Vogue sold every month 
all over the world, Vogue Export Book enjoys an unrivalled prestige and influence in 
trade circles overseas. 

Vogue Export Book commands a highly selective readership in the Dominion, Ameri- 
can and Continental markets. Its circulation is limited to fabric and fashion buyers 
and makers-up interested in British imports. 


Published every other month. £1 a year, by subscription only, 


{75 per page £120 for 4-colour 
substantially exceeds 


9.000 


distribution 


CONDE NAST GROUP 
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IN BRITAIN’S FACTORIES NOW 


Serremper 14, 1950 


Modernisation of plant begins at home 


Times and costs of machining and processing in the factories 


at home are reflected in sales representatives’ reports trom 
the other side of the world. 

Productivity levels which can be reached by the hard work o! 
willing men are highest, and unit costs are lowest, when all the 
wonders of modern plant, machinery and equipment are 
employed. 

Makers of capital equipment tor industry have before them 
a great unsausticd demand tor modernisation in Britain's 
factories now 

They should look to their advertising and see that it is as good, 
technically, as the plant and machinery they supply. 


Industrial Advertising in 


They should ensure that their advertising reaches, not only pro- 
duction engineers and other technicians, but also the men in 
lop Management who alone are responsible for decisions to 
spend capital 

Foremost among the channels of advertusing to the men who 
finally authorise orders for industrial equipment 1s THE 
FINANCIAL TIMES. Your advertising is directed to Business 
Men ; it is precisely for reasons of business that this newspaper 


is so Widely 1 


THE FINANCIAL TIMES 


SIDNEY HENSCHEL ADVERTISEMEN MANA 


reaches TOP MANAGEMENT certainly 
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1 8161810 


‘ is the average weekly net sale figure 


for the 


S RADIO TIMES 


Efor the period Ist January —30th June 1950 
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To Advertisers and Agents 


Results 


are the measure of a paper's value. 
Keen space buyers recognise the 


Evening 


News 
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THE BEDFORDSHIRE TIMES 


Russell ope s. Merrion Street 
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*RDSHIRE Times & 
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as the most effective and economical 
selling medium on the South Coast. 
Plan NOW to secure regular 
representation in Hampshire, The 
Isle of Wight and West Sussex. 


paicy Net sate 1O7,931 


LONDON OFFICE: 85 FLEET ST 


(Member of the Audit Bureau®f Circulations since 1932) 
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Llandudno Conference Aims To Put 
North Wales On The 1951 Map 


One object of the Publicity 
Convention anged by the Put 
itv Ch North Wale 
ike plac il judn 1 Sep 
nihe wi c ike pro 
pos roug « North 
W can b cluded in the 
t prog ec of the 1951 
} {f Britau Ihe pre 
r says North Wales “seems 
, att yp ed by the 

hes , sers 
1} 0m Ww provide a 
tf spel “such official 
! rar rd nee the 
cond w mw how to obtam 
t sults f n publicity expen 
ditur nd the third will be an 
pen discussion 
It me of the Convention 
ts city for Prosperity in 
North Wa ind its broad aim 
‘ show how ind where 
publicity can nprove prospects 
tor the tourist and holiday trades 
industry and agriculture in North 
Wales 
Subject of the morning session 
will b North Wales, Trade and 
lourmst Centr Chairman will be 
M Ww Ho Weide hairman 
Livery Public Association 
pea Mr lames Darragh 
Bo of Trade nm “Industrial 
D pment of North Wales 
M n Howell, Welsh Tourtst 
Boar on rth Wales as & 
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Advertising 

After tea. the third session 
which will mprise answers to 
questions and a “tree-t il dis 
cussion, W be titled Advance 
North Wales. through Pt 
to Prosperity There will be an 
address by the president of the 
Convention tt Marquess of 
Anglesey 

There will be an exhibition of 
YOORS on idvertising subjects 
irranged by ADVERTISER'S 
WEEKLY. and the Convention will 
be rounded off with the dinner 
dance of the Publicity ¢ b f 
North Wales it St. George's 


Hotel, Llandudno 


Commends Ad. In 
Another Paper 


A composite page advertising 


the Isle of Man, with an article 
surrounded = by idvertisements 
ippeared in’ the Manchester 
Evening Chron Comment in 
The Isle f Ma Times The 


pa was well thought out nd 
its general lavout was calculated 
to catch and hold the attention 


of the reader nmediately 
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paper seals, 

foil seals, 

metal seals ... 

in one colour 

or many... 

a* keen prices 

for quantity 

production. 

Samples free on 

request. 

LITHEMBOS AND METCRAFT 
FAMOUS FOR 20 YEARS 


WALSALL LITHOGRAPHIC CO LTD 


MIDLAND ROAD: WALSALL 
29 LUDGATE HILL + LONDON - EC4 


It gives all the facts about Younger Budget 
Films—their production, distribution, audience LONDON COUNTY COUNCIL 
and cost. 

, ° . ¢ . ve vg “asses TD: ro > [D oma oO he 

Youngers’ Shoppers’ Gazette, a well-balanced SenEy Conees queparing For Hae Enyenaen ee Cet 
; Advertising Association are held at 
aggregation of advertising * shorts” has proved 
its commercial value over 25 years. This type Catford College of Commerce 


. > <4 ( S . vr ay 
of economical budget film, in black and white Plassy Road, Rushey Green, 5.1 


or in colour, may be the answer to your City of London College 
problem Moorgate, E.C.2 

“~ 

Write or ‘phone for this booklet and assess the Clapham Junction College of 


facts for yourself. Commerce 


Plough Road, St. John’s Hill, S.\W.11 


\ oun g er North Western Polytechnic 


Prince of Wales Road, N.W.S 


Budget Films 


Classes commence Monday, 25th September, 
ALBEMARLE STREET, 


enrolment as from 18th September. 
A 0 N D oO N ® W e 1 bd R bE G E N i 6 5 9 3 Copy of prospectuse $s may he ohtained from the 


Principals at the Colleges. (670) 
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CURRENT ADVERTISING 
CAMBRIDGESHIRE TIMES Jeypine To R.C.N.: Campaign By 


GROUP j.W.T. For Rowntree’s Cocoa In 
New Tin 


* 
Jan. To June 1950 Copies ACCOUNTS MOVING lo Napper, Stinton, Woolley 
A.B.C. Figures 4 Weekly 
* 


lo Rumble. Crowther &  [U4td.: Cosmedin skin lotion, pr 


Nicholas Lid.: Jeypine § disin poy ot Dendron : Distributor 
fectant This gency slready — who make DDD products 
tional laguzine 
handles Jeyes Fluid. Appropria ationals and magazines 
TIMES BUILDINGS, MARCH tions for the two products have NEW CAMPAIGNS 
Tele : 2368 (2 lines) Deen co oye! , as uu pond For Rowntree’s cocoa which i 
paign running url the auiunm being oducec ” , ese 
London Representative and winter months in nationals mn , “my = . A. f “ oes 4 
MR. W. H. WALMSLEY, 69, FLEET STREET women's journals. and a number ete oes en oo ees 
Tele : Central 9353 . , eel \ swt interest Magazines. For Craven 
¥ of speciaised meds nit = \° cigarettes, in nationals, and 
ute nnaio P 
ex angie — s , F n “ae “ Londen evenings Agents 
media will run from February to : 
November Walter Thompson Co. Lid. 


For Osram lamps, a “record 


MULTI-UNIT DISPLAY MAKERS lo Gordon & Gotch Advertis- sales and advertising campaig 
HALF-TONE SPECIALISTS img Lad.: Chappel Allen & Co. from September to March. Th 


ltd hers itu corset rang scheme will break into thre 
T HE A new series of foundation gat 


: ' F Fag parts for tungsten lamps 
ments ily of “we. Is to he 
introduced with trade Press ; 
LONDON 8085 [Soap Ware Latent 
tons m w ’ Nagazines on 
January and distribution — of Developments 
showeards, Trade Press schem . Z 
M for Fitu egg EP Hee Oxydol, Hedley’s soap ¢ 
— hie Weolt powder scored on de - 
o Napper, inton, oolley rationing day with = half 
OF SILK SCREEN PRINTERS lad.; J) & Mo Stu (Max Stone samen in the Da Herald 
Lid), radio, | w shung 4A News Chronicle ands 
MOUNT WORKS - 96 UPPER CLAPTON ROAD = LONDONE.S yy ciny in Genie SS Ee Se 
TELEPHONE ; AMHERST 4893 site laien al afte ‘ ‘ Page a ao 
Campaign at f contined t Grapl Agents: Erwin, 
~ provincials in Le South and Wasev & Co. Lid. 
! South-West I { reas Fairy heusehold say 
é S a covered by the ft Ss Shops ind Sylvan Flakes intro 
“For Greater London &Surrey Campaigns 


lo Spottiswoode, Dixon & duced “de perm rd j 
5 tenia . using their normal schec d 
nce hich | ule. Agents: Lambe & [im 
fescribed on tl ss “hette Robinson Lid. 
Yr than soap” whic yuired sur A new poster for Lux 
render of soap coupon unti has appeared. Agents: J. 
- ow ine Was rer : Thompson Co. 


lo Desmond D 


Hl. Kerr Ad- 


vertising: Lin Ltd trace even fi Broadcas 
and techmeal Press toilet soup. Agents: R. S. 
lo Charles Peat Advertising Caplin Lid, 
Lad., Lei Harboro’ Rub 
h Co. Lid. « raign con national daihes, London eves 
10S]; 


NEW ACCOUNTS . 
nd fi oe ) " de 
lo Greenly’s Ltd.: Pacquin’s technic ind mdustri ourna 
hand cre new produc of A campaign f i cen p 
deals with every phase of the textile Scott & Bowne Ltd. Campaign in trad 1 technical jour 
/ in Wenn Won » Own, My ’ inci th G.EA ke 
> , u Hor u ‘ 


/ industry. A first quality publication that 


> mest tron 
ns ons 


a) ud P P Poste t the nev Ho of Commons 


/ must be on your advertising schedule do escalator cards London Aventis: W. S. Coerofend Lad. 


when you sell to the textile manufacturers 


lo Gordon & Goteh Adver- to mtre luce the new Messenger § 
tising Ltd.: Camp » for th cara : ti 
Austr in Gs ent to pro Press ina caravan ournals 
Austra y. Provin Avents W. OS. Crawford Lid. 
in selected starting in s Producis Lid 
’ Octob scurds, displ makers of Mobo tovs. fro end 
1 atte ie ae id 4 of October to midd f Decen 
AUTOTYPE = of EXHIBITION STANDS AND sampling schem« her, im national dailicy and Sun-§ 
y ” - course DISPLAYS OF QUALITY fo Desmond D. H. Kerr Ad- days. and trade Press includit 
oh . vertising l Wire nad double-pue colou spread 
: 2 ROBINSON Cable Co. Ltd ind tect Agents «. Ro Casson Lid. ] 
GIANT ENLARGEMENTS STUDIOS, LIMITED nical Press ccount was There w rb Mobo Toy 
= —_— 72a Plough Rd., Battersea, S.W.II previously placed direct.—-Cable — National Pt Contest tying upf 
The Autotype C itd, Brownlow Rd Tel. Nos. Bottersee $300 & 4886 Drums Supplees Ltd trad with Met Goldwyn-Mayer's§ 
t w.t3 Phone : EALing 269 Press Annie Get Your Gun” wt ' 
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ie mM CS it Sco and WN hy Eng 2 nd | Harry G n Ltd. have | 
p Started a new campaign , 
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se vie i. cen an ioe oe ee | 
ve a trad ! 
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| re 
re 5 
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Septemper 14. 1950 


¢ indled c An adve 
sng hin has Poen nad a 
meer Exclusives Ltd. and dis 
bution is handled by Publicity 


Piles Led. 
For TAS Aircraft De-w 


td r cralt urnais fron 
c Te f Sc me ne Agen ‘ 
Armstrong-Warden Lid. 
by tt Commercial Mot 
ow I s Cm Septem 
»-%). 4 id n. doubles in 
thom duties nd Sundays 


France, Swit nd. Belgium 
indinavia and other continen 
countries, Posters are appe 


g on London 


S 


id on London buses. Agents 
(,odbolds Lid. 

For Haunchwood§ Brick & 
lile Co ind G W Lewis 
[ilertes Ltd n trade Press 


Ernest Ingram Hill 


For Accurist watches. increased 


paces in Nutionals imme ling It 
triple m Da V ind I! 
» double im Da hapress 
Rad Times. Agents Everett. 
Advertising Lid. 
I ’ Sc in” \ cold ren dy 
$ ’ nationals provincials ind 
terest ines unti 
’ t I Hot 
po ctr pplianc in 
Pu A t iu 
mn nd { Press | 
Ww j ( otepap 
; Sund { 


‘ nes 


Lytle (Advertis- 


Agcnis: ¢ 
ing) Ltd. 
Fo t British Rubbe De 
pry it By It timultat if 
se { to ed rubb latex 1 
ipholstery. in women’s and home 
ournals Agents tooddard 


Watts Lid. 
For Batchelors processed peas 


few spaces in nationals, includ 
ing pure nm conMu in th 
Da Express. Agents: Mather 
& Crowther Lid. 
For Fry's cocoa, autumn cam 
hee» paign n national daihes and 
+5 Sundays nd ens weekly 


Magazines. Extension is contem 
plated Agents: London Press 
bachange Lid. 

For To Home Perms 


wunce purchase tar relief and 


consequent pric reductions 


SiN gic mscertions in n ‘ iis 


which are already « t sched 
ule Agents Foote, Cone & 
Belding Lid. 


For Pin-Up Homes Perm, tu 
iNnNouUNne price ductions fol 
owing purchas tar ef n 
nationals last | 


aay 
und Sunday Agents 
Thompson Co. Lid. 
For H.M.V. household appl 


neces, in trade Pres nouncing 


price reductions. General Press ts 
expected to he used later. Agents 
Masius & Fergusson Lid. 

Fa Hine cognac brandy n 


VManchester Gua "i Avents 
F. John Roe Lid. (Manches- 
ter). 


I Regentone Radics nad 
Television Autumn campaign in 
national dathes, London even 


ings. provincials in the Birming 
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han are Wl Radi Tunes 
\cents) Gorden & Gotch Ad- 
vertising Lid. 


For Benjamin «Electric Lid 


whole pu in trade papers and 
colon TESS Australia nd 
New Zeal nd Acents George 


Murray ( \dvertising) Led. 


OVERSEAS CAMPAIGNS 


lo Grant Advertising ine.. 
Calkutl N. Marshall & Co 
Lid, dis tors fetor trac 
tors, Skod ICSa enerators and 
generating ts d the Vanasd 
Vanaspat count 


Player's Leger Ad. 


Player's cigarettes tied un witt 
the St. Leger with special pow 
fon imserhons m a number of 
navionals and London evenings 

st week. UL nde he drawing of 
i horse s d was the slogan 


YORKSHIRE EVENING POST 


\ headimne in last week's issue 
should have said v1 Post 
Hiith Anniversary not vi 
New s printed. The report to 
which i clated made t quite 
cle that tl ) ‘ i 
I was referred t 


New Companies 
GRANGE PUBLICITY SER. 


Vick LID. ¢ HW tal R 
Ww Hamy NW6. Ne nal 
r £10 I> or M 
vi ! H ih I j 
Wheelbou and 1 Rob a 
HOURINAL BARDSLEY 
PD. Advertisir d publicity 
t ana p Non t 
pital: £1,000) Dine , i oe 
Bard M S. M_ Bardsley 


“THAMES DISPLAY COM. 
PANY LTD... Fulwood Hous 


Fulwood = Plac Hiet Holborn 
Wel Nominal pital 12.000 
Direct K_ A. Powell, J. H. 1 
Schulz 

HARPER & TAYLOR & CO. 
LTD., Bank Buildings, 6 Dak 
Stree I pool >) Commercial 
tists, desig illustrators. Nomi 
nal pal £2,000. Director A 
R 


owland 
(The above-mentioned — par- 
ticulars of new companies re- 
cently registered are taken 
from the Daily Register com- 
piled by Jordan and Sons, Lad.. 
Company Kegistration Agents. 
116 Chancery Lane, London, 
W.4..2.) 


WILLS 


Me  Hagey Pixs K pace 
buy with WH Smith and Sen 
Lid ! ton - ! K 
Brow Lid t g 2 { 

Me Heine Rem Milaronn 

‘ vf 
\ | I Ar " 
: 4 ’ | 
£34,108 Hi te 
j ”) No 
\ ' BK s 
Me Jous Craptes , 
D ti i 
{ manager ud ad 
Strec fice of John | - 
at } hed ft £9,575 } 7d 
t49 444 Is } 


ADVERTISER'S WEEALY 


Young inmind 
and outlook 


Advertivers with products designed for 


torlay thes use THE SKETCH 


Advertisers with great names of vesterdas 
well worthy to be preserved for to- 


morrow they use THE SKETCH. 


Advertisers who sell goods that make 
living more complete they use THE 


SKETCH 


Thes all know that people young mn mund 
and outlook. interested in art, neusie, the 
ballet. opera, television, sereen, sport, 
society, and above all. with a sense of 
humour, must meoke good customers, So. 


thes advertise to 


...readers of 
TheSketch 


SHEDULE “THE SKETCH” FOR 1951 
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ADVERTISER'S WEEKLY 


% 


KL) 
GAME 


I: 


. 
4 


a! 
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HARPERS 


for full particulars apply to 


HARPER & CO. 


% Lloyds Avenue, 1.0.5 
ROVAL Wie 
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LETTERS TO’ 


‘Versatile’ Temme 


hands has just 
nla 


ver 

first 

both 

sincoal 

drinks Ovaltine { o Bovnl 
shaves will ‘ r { i has 
up of Cinzano, then rides his 
Norman bicycle, lat 
Hennessey brandy 


Sips nto 


eshing 
himself with 
ind (not surprisingly) 
‘ pair of Newmans 
Doubtless fatigued by this he 
drinks Seven Seas Codliver Oil 
followed (on the opposite 
by Solo orange juice This 
sion from hard 
last long, however, for on the 
final page he ha iss) (of 
Manx Oyster Stout 
Surely the least 
can make of such public 
that it ts out of date 
however, it Was des 


slippers 


Page! 
diver 
drink oes not 


criticism one 


ened for 
continental public, wh 


im some subtle way’ 

LEONARD GARLAND 
the S. T. Garland Advertising 
Service Ltd 


$2 Mount Street, London, W.1 


Not Scornful 


Sir The interesting 
spondence which appeared under 
the heading “Come On. Young 
Blood has been idmuirably 
summed up im your editorial of 
August 31 and | would not tres 
pass upon your space at this 
ditcult tume but for the fact 
that Mr. George Wood in his 
letter of the iban 
doned accuracy for effect. Smart 
me under some uritation for 
seemingly | am, in part 

blame, he 
statement and distortion of re 
marks made by me at Birming 
ham early this year, and for the 
stke of veracity I feel bound to 
contradict him 


corre 


same date 


which 


ventured upon mis 


References to the extracts from 
my address on “Careers in Ad 
published in) ADVER 
ser Ss Weekty of April 6 will 
show that | was vor scorntul of 


ertising 


university men r women whe 
felt drawn towards 1 ads 

ing career, My tiosims 
levelled at those gradu 
ignorant mn 


expect 


totally 
idvertising 
tSOO-a-yeur 
year job mm 
raduates. The 
yw at the botton 
does not appea 
the wor 
6 a “pushove 
is abundant opport 
eriising for all who 
talents and ab 
willing to le 
the university 


whites may bh 


THE EDIFPOR 


progress accelerated thereby, but 
university studies do not teach 
advertising 
Secondly 1 did 
Most propit 
rtising 


it 16". Th 


nally 
latriculated or passed an equiva 
ent ¢Xamination for m my 
view in adequate educational 
How this 
can be construed by Mr. George 
Wood as “limiting entry in the 


advertising business to the eve of 


; ‘ 
standard i essentic 


i needle s cert i riddle 
worthy of the of es to which 
he alludes 

For myself, | make no claim 
ty speak a8 an oracle; no pre 
tention to penetrating vision, Dut 
1 feel that many years’ activity 
in the work of education for ad 
vertising coupled with nearly two 
years illuminating experience at 
the Advertising Appoimtments 
Bureau Lid. (during which time 
1 have questions of 
education and empk 
nearly two thousand men and 
women employers and em 
proyees ihhke) enable me to speak 
with some degree of authority 

Perhaps Mr. Wood will reveal 
fis authority tor alluding to 
these who leave school at the 
wwe Of 16 years as nediocre 

H. OUENTIN EAICHNEY 

DAA 

The Advertising Appointments 
Bureau Ltd 
69 New Oxford Street 


discussed 


yment with 


Wel 


‘Toss For It 


Sizn,--lt is an 
slightly 


nteresting and 
pathetic situation indeed 
three shrewd business 
concerns using the same slogan 
it the same time, Le In a Class 
Itself 
would be understandable if 
words had any real value 
‘ution would be for 
beings to 
I I may be 
se. but do I detect 
copywriting in all 


tw have 


superior 


COPYWRITER 


ldress supplied.) 


Debt To The Bard 


Sik vo correspondent 
Wilton | re ks (August 
dvertising world 

te | to Shake 


could pay 
quoting 
rect ver 
quoted 
trouble 
WILKINSON 
h Gloucester murt 
Headstone Drive 
Wealdstone, Middlesex 


Serremper 14, 1950 


FOR OIL COLOUR: 
WATER COLOUR: 
POSTER COLOUR: 


GEORGE KROWNEY & CO LT 


10 PERCY STREET LONDON 


THORNTONS (BIRMINGHAM) 
COMMON LANE, KENILWORTH 
Phone: Birmingham STE. 4235 


BOLTON 
STANDARD 


THE LEADING 
LOCAL WEEKLY 
On sale every Thursday 
VICTORIA ST., BOLTON 
"a 5 lien ‘orl E.C4 
Chancery 8752.3 


London 


ROTAPRINT & MULTILITH USERS 
We offer you a speedy Photo-Litho serv 
that & second to none Our speed 
your asset 
For QUALITY ond RELIABILITY 
Phone Shoreditch 3942 ' 
VARILITH SERVICES LIMITED 


3 Academy Buildings, Fanshaw Street, N.I 
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WANTED FOR SCOTLAND. 


een adve cme space salesma 

» represer sblished and pro 
£ knot : Pe 
maa y. lern ) per cent com 
m Box S55 Ad Weekly 180 


AN INTE a seatelelnneinar) CoM. 


PANY 7% pha ik anu 
ait fl : Londor 
iw " Adverts 
M x Only dida with 


ng jet t educat ind 
caree o da Box SSS Ad ‘Week ‘ 
180 ft st 


PRINTERS contemplating start 
ing a Publish sule, require a per 
son w thorough knowledge of 
the Publishing World. This persor 

ould be quired to work entirely 
on | ow | pac etc An 
idea pm for a person wish 
ing te rl « ! ow with no 
financial wornes. Full particulars to 
Box 559 Ad. Weekly 189 Fleet St 
EC4 

DISPLAY ASSISTANTS (Two) 
required for Studs at Leatherhead 
Surrey to a ton design and con 

on of window display ind 

j ms and cket 

writin Sup uator scheme 
Alternate Saturdays free Apply im 
writing Ung age, expenence and 


salary required o Box ‘S6) Ad 

Weekly 180 Fleet St EC4 
GRATTAN WAREHOUSES 

LTD., Ingleby Road, Bradford, re- 


quire a keen Young Man (over 24) 
with experience of publicity and 
cataloguc productior technique, 
colour process an advantage, but 
not essential Definite prospects 
and every nmoeouragement for man 
sutably qualiied Non-contributory 
pension scheme in operation. Apph 
cations with all relevant informa 
tion, suggesied salary to Managing 


Directo 

JUNIOR LETTERING AR 
IST required = by Fleet Street 
Agency Must Studw or 
Agency expenence Knowledge of 
Silk Screen work an advantage 
Write, stating age, experience and 


have 


Salary required to Studio Manager 
Box S62 Ad. Weekly 180 Fleet St 
EC4 

$3088. . IN MANCHESTER 


A fully expenenced. versatile 
ner te sing mar abour 35 as first 
a stant to Managing Director 
able to take full responsibilitw when 
necessary. 2. An ag ¥ tramed, all 
round artist with creative itility 
and = ski in lettering. IN LON. 
DON 3 ¢ itive layout artist, 
ible to produ finished work. 4 

istant to above but not begin 
ner Apply BY it TTER ONLY 
ag fu leta and salary s 
ay eck Gow. ynditions 


DONALD) MACINONALED Cand. 
VERTISING) LIMITED, Revs 


Hone Advertising 
vl Ane MO STER, 644 Bridge St 
+ LONDON, 92 Fleet St. E.C4 
YOUNG M AN, aged 20-24, re 
quired ssistant nm production 
n ! lept. of large 
f f : electrical 
rT 1 dor ¢ appliances 
Si ti x pe desir 
r I i tu ex 
pert ! salary required tn 
ploy t Den M Johnson 
A Pt t - { tona Way 
Charts I 
Coop PORTE: Niry for 
first ss I g Artist. Five day 
week Bonus Surcrannuation 
Rotap Honeypor Lane, NW9 
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CLASSIFIED ADVERTISEMENTS 


RATI Ss: APPOINTMENTS VACANT 3s. per line. APPOINT. 
MEN'S WANTED 2s. 6d. per line. Display panel 30s. per inch. 
All ovoer classifications 3s. 6d. per line. Display panel 405. per 


inch. Minimum three lines. Each line consists of average of 24 
letter . ignoring space. Box number counts as one line and is to 


fee of Od. 
23 on 7 


be ped for. Additi ix charged for use of Box 
Office Series discoun insertions, 5 on 13, 10 
on 26 15 on 52. All advertisements for less than seven inser- 
tions MUST BE PREPAID. Address: “Advertiser's Weekly.” 180 
Fleet Street, London, b.C.4. Phone: Chancery 0044. 


APPOINTMENTS VACANT 


AN IMPORT ANT POSTTION. SILK S« REE XN. w anted work 


XA live Sa omotior Manage ing foreman ‘ capernenced 
needed 1 Muddle East Au Linc n silk screening o glas gt 
Arabic Lyyptian Experience and o bottles ek with ename firing 
language Position offers big oppo colours. Permanent and progressive 
tunity hee mar with basic post for oght apphcant. Box ‘S48 
know lec of advertising and sell Ad Weekly 180 bleer Si FC4 
ing. Write fullest éetate to Beaches AN IMPORTANT COMPANY 
ing Co sultan Lid 28 Denmark manufacturing branded pharma 
St, WA ceutical = preparauo eguires an 
GOVERNMENT OF NORTH. Adveriong Manag this is a 
ERN IRELAND. Ministry ol new appomiment and wall be filled 
Commerce (Festival of Britain) by a man who nn so old as to 
Extutition Display Supervisor and have become sect im his leas. The 
FORTE Chaser required for above successful applican should he 
Exhibitio Candidate must have farmbia with all aspects { “ 
practical experience in all types of control of Consumer Advertising 
Display and Exhibition work mi through agents. He be pre 
lar to that of Clerk of Works o pared to reside in the North West 
Senior Foreman. He will also have State age, experience and minimum 
to mamtain Exhibits during penod salary required Box “4 Ad 
of Exhibition and supervise outside Weekly 180 Fleet Sc BC 4 


Contractors Preference will be STUDIO? MANAGER for Ad 
given to Ex-Service candidates pos vertising Agency. A small, growime 
sessing the required qualificauions Agency in London requires in the 
The person a must be will Studio a Manager and Art Buyer 
ing to reside in Belfast from ap This might be a young woman wit 


proximately February March to Ist 
September 1951. Applications giving 
particulars of experience 
required 


sufficiently long have 
provider cal knowledge of artists 
their agents and the prices of top 


cAaperience tk 


previous 
salary 


qualifications and - A 
quality work fo importan 

should be forwarded to The Sec ’ : 
retary, Ministry of Commerce (Ex —— pa ~~ 3 —— “hie 
” 0 . cy co do : 
eee “ se ‘ sate oe House job working with 4 good team 
Chichester Street, Bellas please write to Box 484 Ad. Weekly 

Required by London Agency 180 Fleet Sc BC4 


TYPOCRAPHER, He should be 


a Style-setter whose cxperence has 


EFFICIENT 
TYPIST, good at 


SHORTHAND 


figures, prefer 


been gained in the preparation of 
national Press advertisements rather able used to advertisement depart 
than booklets. Box $44 Ad. Weekly ment routine, required by Agents 


handling numerou penodimeal 


180 Fleet St FC4 


646 J | " 
MALE OR FEMALE required Bon S© Ad. Weekly 100 Fleet St 
with advertising experience and a 4 UNIQUE OPPORTUNITY 
knowledge of yacht ek to take 
occurs for a young man in a small 
— ne ar sd j on but progressive Engineering Com 
ments, mailing wsts and records o 
department Box S46 Ad Weekly ag = — be required t act 
18) Fleet Si EC4 : ubhicity fanager and would 
be responsible for the layout of 
Can STORE ye RTISING advertisements talogue matter 
COPY be improved’ large store etc He hould. " oneieee have 
wants to find a young copywrite some training in commercial art and 
who ts doing good work and could exhibitions and have a flaw for ad 
do better if given encouragement vertising. He would be required in 


outlook and voca addition to act as personal S “ry 
first-class to the Chairman of the Company 


to bring a fresh 
bulary to the selling of 


merchandise im the West End of ind should. therefore, be a short 
London. Experience of store adver hand typist or willing to tak up 
tising NOt necessary but intel traming 4s uch Apply yiving 

‘ verve and ability to convey detail ine educatwr capenence 

ind character m highly cor ind salary required. Box 44 Ad 
descript copy are essen Weekly 180 Fleet Sc EC4 
prone erased agnenigcen: Sexe A FIRST CLASS LAYOUT 
future star-copywriter to make ho - . ; ~ 
nar and carr ‘ good SMalary Write ARTIST required for nda pra oon 
with full ai of expenence, stat and printer lavout Must he Ip 
ing age, to Box $39 Ad. Weekly dle of using own initi and 
180 Fleet St EC4 able ws duce slick pen ayouts 

NORFOLK AREA. Assistance 20 ve had By -—F 
of outdoor space salesman required Call Crane Pubbcity +" 9 
on commission basis. Box 543 Ad. Quality Court, Chancery Lane 
Weekly 180 Fleet St FC4 wo? 

GOOD LAYOUT and genera PUBLICITY ASSISTANT 0° 
artist quired for Londor tudw 1S) read. fc pecialised Engineer 
Phone of write for appomtment to ing Company in West London. Ad 
Abbey Arts Limited. 11 John St vertisine or Edloriel eam 
London, W C1. (Holborn 4671) ence tiech. sublects) essential. Good 

LETTERING ARTIST « prospects for competent, meth 


owred by Lathams Signs, 62 Car cal man Full partx umd «salary 
shalton Road Sutton read. to Box S38 Ad 


7764 Fleet St BC 4 


Weekly 180 


ADVERTISER'S WEEKLY 
AN INTERESTING JOB & 


available to a young man aged 
about 28 with drive Some all 
round Agency expericnce esscr ! 
Write fully, stating capenence nd 
salary required o Ger |) Mana 
eer Radio Luxembourg Advertis 
mg Lid., % Davies Stree wi 
FIRST CLASS COPYWRITER 
pt \s MAN required. Must 
have ha ‘4 yea agency CAPE 
ence Able to produc few ou 
ot he rut md wr COnVInCINE 
cling copy for track echbna and 


such qualifications ond 
C rane Publaoty Ltd <9 
( ourt ( hancery 1 ane 


- 

AN EXPERIENCED VISt. 
ALISER required. Must be able 
to produce 
both trade 
Some knowledge of 
uivaniage but not essential Va 


(Quality 
> 


presentable roughs for 


amd =Natronal acoournts 


copy wrtme an 


cancy would sunt heen and ener 
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Meet THE MEN WHO KNOW 


eae 


BOB-:rom THE 


BEET SUGAR FACTORY 


Sugar factory it may be, but we're also going all out to save the 
country quite a few tons of printing paper in the not too distant 
future, Yes, our big ambition right now is to get those sugar pages 


removed from the Ration Books! 

Folks wonder how all that beet gets turned into sugar. It would 
take too long to explain. It is a process which involves a lot of care 
including carbonation, sulphitation and clarification before you, the 
public, get your white sugar from us. 

I'm settled in my work and by the look of things pretty safe. I'm a 
steady sort of chap with a wife and growing family. We manage to 
pay our way with a bit over. We always buy carefully and the best 
we can afford. 

Ttere are lots like us in these parts, and we look to the advertise- 
ments in our local papers to tell us of anything new and remind us of 
names we all know. 

You might remember that. We are good customers if your goods 
are all right. 


Rate £3.10.0 s.c.i. flat 


7 Cast Midland Allied Press Hid 


ABC Certificate January to June 1950, Net Sales 228,786 per issue 


London Advertisement Ma 
GEORGE JACKSON, CLIFFORD'S INN. "FLEET STREET, E.C.4 
Telephone: Holborn 3611/2 


Manchester Advertisement Manager 
W. NOEL YULE, c/o HILTON & KAY, 4, WATER STREET, MANCHESTER, 8 
Telephone: BLA 0402 
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D. acopy 
40/- a year 
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45/- (overseas) 
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Bowater mark... 


ne reproduce here a newly registered trade mark. The 
arrow stands for precision, purposefulness, and integrity; the 


wings for drive, impetus, and service; the water for the covering 


of distances — symbols which represent correctly the aims an.t 


policies of the world-wide Bowater Organisation. 


Y entries made in the Trade Marks Register, the subsidiary 


companies of the Organisation in this country which sell the 
production of the Bowater paper and board mills, either in 
original or converted form, have been recorded as Registered 
Users of the mark. 


ESIDES being used to identify goods manufactured by or for 


its registered proprietors, the mark will be seen on the proper- 


ties and equipment of the Bowater Organisation, and will be 
used as an advertising symbol. 


THE BOWATER PAPER CORPORATION LIMITED 
(registered proprietor of the trade mark for the home market) 


BOWATERS SALES COMPANY LIMITED 
registered proprietor of the trade mark for export markets) 
9 PARK PLACE, ST. JAMES'S, LONDON, S.W.1 


a cages 


Press officer. 


DISPUTE INQUIRY 


| LS. and 
_ for Friday. 


| 


STOP PRESS 


ADJOURNED 


Lendon printing dispute Court 
of Inquiry sat for 15 minuies 
yesteraay (Wednesday) and was 
adjourned indefinitely. 

Understood meeting between 

LMLP.A. arranged 


LORD MACKINTOSH 
HOME AGAIN 


Lord Mackintosh, organiser, 
International Advertising Con- 
ference, returned from visit to 
America Tuesday. 

He said yesterday (Wednes- 
day) that savings movement in 
America obtained £1 million 
free publicity a year, compris- 
ing free newspaper space and 
commercial radio, plus Trea- 
sury support. this was no re- 
flection on British advertisers, 
as we had no commercial radio, 
and space in British papers is 
so restricted, 


LYSTER ROBINSON 
LEAVES B.1.H.A 


Lyster Robinson, for five 
years chief Press officer, Travel 
Association (late British Travel 
and Holidays Association) re- 
signs Noveraber 30 to take up 
appointment in travel a 
outside Association. T. ° 
Bennett, who has been assistani 
Press officer, succeeds him as 


“NEON HELL OF 


PICCADILLY” 
Sir Patrick Abercrombie, 
when addressin Town 
Country Planning Summer 


School, Nottingham, Tuesday, 
suggested London should be 
zoned for discipline in architec- 
tural treatment, including local 
“hells” like Piccadilly Circus, 
which he described as a “neon 
hell superimposed on a Blom- 
field heaven.” 


MACKLIN TO B.0.A.C. 

H. P. Macklin, assistant Press 
officer, Royal Society for Pre- 
vention of Accidents, appointed 
Press officer, British Overseas 
Airways Corporation, in succes- 
sion to E, A. Gorton. 
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